
Ryssa Asuncion's Design Portfolio



In
fo

gr
ap

hi
c

Sea Turtle Awareness

The purpose of this was 
to get the word out about 
endangered sea turtles and 
to spark dialogue on ocean 
pollution. Infographics were 
an effective way to share this 
awareness and information so 
I used this class assignment as 
an opportunity. After gathering 
my research on the sea turtle 
species, I illustrated elements 
to communicate and represent 
these facts. I used white to keep 
the type and other graphic 
elements legible against the 
background images. The 
printed poster on the right is 
11"x45".

Sources:
http://www.seeturtles.org/
http://wwf.panda.org/what_we_do/endangered_species/marine_turtles/
http://www.conserveturtles.org/stctmp.php
http://animals.mom.me/statistics-endangered-turtles-6986.html
http://www.seaturtleinc.org/
http://www.defenders.org/magazine/fall-2011/turtles-trouble
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Largest species:

smallest species:

Baby sea turtles:

LEatherback (up to 8 ft)

Kemps ridley (up to 2 ft)

“hatchlings” (5-7 cm)

flatback green hawksbill

Kemp’s ridley loggerhead oliver ridley

7
species

leatherback

temp. above 30 degrees celcius
= female

temp. below 30 degrees celcius
= male

deathly threats

95% decrease in population 
for leatherback 
caused by bycatch

the illegal trade of eggs, meat, and 
shells. in different parts of the world, 
it is used for human consumption as a 
delicacy or for ceremonial purposes

Turtles accidentally get caught, hooked, 
and/or entangled in fishing gear; also 
known as bycatch

increase in temperature  prevents 
the turtles from adapting naturally. 
hotter sand also affects hatchlings 
and alters gender ratio.

alterations force nesting femailes to use other 
beaches. this also causes obstacles for turtles 
who tend to return to the same beach they were 
hatched to lay their eggs

PLASTIC AND OTHER GARBAGE GET MISTAKEN 
AS FOOD WHICH RESULT IN THE TURTLES 
INGESTING IT, CAUSING DEATH

ocean pollution can affect and harm sea 
turtles at all stages of life. oil spills 
wash up on beaches to nesting areas and 
also get ingested in the water
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Sources:
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Outlive Sunblock

The ICMAD package design 
contest required designers to 
create a cosmetic brand and 
design the packaging using the 
white bottle. I chose to develop 
a sunblock brand. The concept 
behind the name “outlive” is a 
play off of outliving the UV rays 
of the sun, hence the bold “u” 
and “v” in the logo. The wood 
case provides a nature feel to 
appeal toward the targeted 
demographic of outdoorsy 
and adventurous lifestyles. 
However, if this product were 
manufactured, the wood case 
would be thin wood veneer 
or recycled paper with the 
image of wood texture for 
sustainablity.
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Shades of Coffee

This coffee brand was inspired 
by my coffee addiction. After 
a series of sketches, I chose the 
simpler design that didn't come 
off as too busy. The asthetic of 
the design was geared toward 
a minimalistic vintage feel while 
still adding character with 
the illustration of the coffee 
plant on packaging. I chose an 
monochromatic color palatte 
to play off of the idea that it is 
"shades" of a color. Displayed 
on the right are variations in 
black and white, single-color, 
3-color, and reversed-out.
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Broken Fork

This logo is representative of 
the rustic and vintage vibe at 
The Broken Fork Bar & Grill, 
located in San Fransisco, 
California. I mantained the 
minimalistic look and used the 
trend of thick lines. The thick 
handmade typeface showcases 
the boldness of the restaurant 
and the mark of a broken fork 
represents the atmosphere 
of the place. It hints that 
customers come in to have fun, 
enjoy themselves or kick back 
and relax. Broke a fork? It’s all 
good! Rather than a bright and 
vibrant color palette, I chose a 
darker vintage and simple look.
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Vintage Capsule

Salvage Public is a clothing 
brand based in Hawaii 
dedicated to embracing and 
preserving the Hawaiian 
lifestyle. This neck label was 
designed specifically for their 
line of aloha shirts made 
from up-cycled Hawaiian 
fabric. The concept was to 
incorporate characteristics of 
vintage hawaiian clothing tags 
(imagery and hand-written 
or sans-serif typefaces) while 
keeping the identity of Salvage 
Public (abstract and minimal).



A
dv

er
tis

in
g 

D
es

ig
n

Navy Ad Campaign

This class project was to create 
a military branch campaign 
that targets the millennial 
generation. After doing 
research on the demographic, 
the Navy was chosen because 
of the travel aspect and the 
versatility of careers available. 
I created the new slogan, 
Conquer New Depths. With 
that, I designed layered paper 
illustrations in the shape of 
continents, with depth that 
reflects the many occupations 
and activities in the center.
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Marketing Material

The CMU Alumni Association 
hosts several events and often 
partner with other businesses 
to provide additional services. 
The marketing team also 
creates campaign videos and 
highlight videos that require 
intro graphics. In designing 
these digital and print material, 
it was important that I stick to 
the brand standard of CMU, 
so I kept the school colors 
consistant, along with the 
Maverick mascott. I also paid 
attention to layout design on the 
printed collateral. 
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Baked & Buttered

Located in Kapolei, Hawaii, this 
small business that is ran by a 
hard-working woman needed 
a logo to represent her and 
the fun, light-hearted warmth 
of the bakery in her kitchen. 
Keeping that in mind, I went 
with a logo type that is hand-
written to give a personable 
feel. The sans serif below offers 
some structure and balance 
with a little description of what 
the business offers. Adding 
to the fun, the color palette is 
playful and light.
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Modified Display Type

This typeface derives from 
the narrow sans serif typeface 
called Mostra Nuova. The 
assignment was to modify an 
existing typeface and design 
a display type. I took Mostra 
Nuova and added horizontal 
and diagonal slits into the 
letter forms. The slices create 
a feeling of action and also 
mimics the look of a stencil. I 
designed a music festival poster 
to showcase the display type in 
a suitable environment.

MUSIC FESTIVAL

MAY 25 -  26
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Thank You!

While I have your attention, 
let's be reminded that our 
beautiful planet has suffered 
enough and it's time to make a 
change! Let's take care of our 
planet so that she can continue 
to provide for us and our future 
generations. Reduse the use 
of single-use plastics, recycle 
your resources, use renewable 
energy, or simply spread the 
word about our abilities to 
make the world better for 
everyone.

We love our earth!

Fr
om

 o
ne

 h
um

an
 to

 a
no

th
er


